U.S. Worker Views of
Corporate Statements
and Actions on Race
June 2020

In the wake of the killing of George
Floyd, Brunswick Insight conducted
two waves of polling among U.S.
workers to understand their opinions
and perceptions of companies
speaking out on racial discrimination
in America, what actions companies
should take, and their concerns
surrounding the protests.

Methodology:
-

Wave 1: online survey conducted June 1,
2020 among 1,192 U.S. workers; included
oversample of black workers (n=292)

-

Wave 2: online survey conducted June 8,
2020 among 1,316 U.S. workers; included
oversample of black workers (n=316)

-

MOE +3%

Key Findings
How are U.S. workers viewing the statements and actions of companies?
1.

U.S. workers are very aware of the corporate statements being put out in support for racial justice.
Most expect and want their company’s leaders to take a stand on social issues.

2.

However, only one-third of workers note that their organization has issued a statement. So far, most
of those statements have met or exceeded expectations. For companies who have not yet issued a
statement, the data suggests that it is not too late and that there is far more to gain than to lose.

3.

The conversation about race in America is not expected to fade. Companies should continue
planning for how they will tangibly contribute beyond statements and monetary donations.
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Workers Want and Expect Leaders to Take a Stand
More than three-fourths of U.S. workers expect and want their company’s leaders to take a stand on social issues, with
more than a third stating that it does not even have to be directly related to their business.
Do you [want/expect] leaders of your company to take a stand on
social issues, on behalf of the company?
No

21%

79%

25%

75%

Yes

but only when the
issue directly affects
the company’s
business

40%

Yes

39%

34%

Want

Expect

41%
Last wave, we tested whether
an employee’s personal
agreement with the position
affected expectations; it did not
make a significant difference.
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Workers Want and Expect Leaders to Take a Stand
Black and Latinx workers in the U.S. are even more likely to want to hear from their company’s leadership, which
emphasizes the need for outreach and engagement among certain segments of an organization’s workforce.
Do you want leaders of your company to take a stand on social
issues, on behalf of the company?

12%

No

Yes

21%

18%

79%
38%

but only when the
issue directly affects
the company’s
business

Yes

88%

40%

39%

U.S. Workforce

50%

Black Workers

82%

40%

42%

Latinx Workers

22%

78%

41%

37%

White Workers
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Falling Short of Expectations
Only about a third of U.S. workers state that their organization has issued a statement. Given that many argue now that
racial injustice, and all forms of inequality, impact all people and are therefore issues that directly affect every company who
has employees, many organizations are falling well short of expectations.
Has your company issued a statement regarding
George Floyd’s death and/or continued racial
discrimination in America?

Unsure

No

15%

53%

Released to employees,
the public, or both?

37%

48%

16%

Yes

32%

Employees only
The public only
Both

U.S. Workforce
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Statements of Solidarity Viewed Positively
U.S. workers largely had their expectations met with the statements issued by their company, and about half of Black
workers stated that the statement met or exceeded expectations.
Has your company issued a statement regarding
George Floyd’s death and/or continued racial
discrimination in America?
Unsure

15%

How would you rate your company’s statement regarding George
Floyd’s death and/or continued racial discrimination in America?
U.S. Workforce

23%

22%

39%

12% 4%

84%
No

53%

White Workers

27%

22%

38%

9% 4%

87%
Latinx Workers

Yes

22%

26%

36%

16%

84%

32%
U.S. Workforce

Black Workers

23%

27%

29%

13%

8%

79%
Exceptional

Exceeded expectations

Met expectations

Needed improvement

Unsatisfactory
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Conversation is Here to Stay
As of mid-June 2020, U.S. workers believe it’s not too late to speak out about George Floyd’s death and the current protests.
Almost half expect conversations around race to increase. Companies should work toward a long-term plan for how they
will be part of the ongoing conversations and solutions.

Which statement comes closer to your view when
thinking about companies who have not spoken out
about George Floyd’s death and the current protests?

68%
32%
+4 from

Companies
should still
speak out…to let

Going forward do you expect more, less, or
the same amount of communication on
racial discrimination in America?

10%

Less

47% More
communication on

racial discrimination
in America

employees and customers
know where they stand.

June 1st

It is too late for
companies to speak
out…their delayed
response will be viewed as
inauthentic…

43%

The same
amount
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Statements of Solidarity Viewed Positively
Making a statement is much more likely to improve perceptions of a company than to worsen it, especially among Black
workers. However, there has been a dip among Black workers who would view the company more positively, suggesting
companies should act quickly before statements appear obligatory.
If you learned that a company had issued a statement expressing solidarity with
the protestors, how would it affect your perception of that company?
7%
9%

36%

8%

9%

26%

49%

38%

-2pts

24%

from Jun 1st

It would significantly worsen my
perception of that company

7%
7%

45%

70%
-9pts

25%

from Jun 1st

It would somewhat worsen my
perception of that company
It would not affect my perception of
that company

-1pt from

23%

25%

22%

U.S. Workforce

White Workers

Jun 1st

It would somewhat improve my
perception of that company

36%
It would significantly improve my
perception of that company

Black Workers
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Desire for More Than Monetary Donations
Since last week, the preferred actions desired from companies have shifted. Now, more U.S. workers, regardless of race,
want to see companies support more direct policies that aim to prevent violence by police.
In light of George Floyd’s death and continued racial discrimination in America,
which actions do you believe companies should take?
41%

Promote the need for mandatory body cameras on police officers

39%
37%
35%

Promote the need for mandatory de-escalation training
Advocate for the ban of chokeholds by police

Advocate for policies requiring officers to intervene in any situation where
force is applied inappropriately or is no longer required

33%
27%

Promote petitions against police brutality
24%

Release a corporate statement in support of protestors
15%

Advocate for the defunding of police departments across the country
Defund organizations that support police departments

12%

Allow Black colleagues to take mental health days off

12%

Release a corporate statement against protestors
None of the above

44%

35%

Donate to organizations that fight racism

9%
7%

White Workers

44%

45%

37%
41%

29%

20%
21%
20%

11%
16%

Black Workers
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Popular Concerns Decrease in Intensity
Many of the top concerns we have seen discussed in traditional and social media, such as property damage and creating
racial divides, have lessened considerably week over week among both white and Black workers.

How concerned you are about each of the following potential downsides of the protests?
(% total concerned)

+2

82%

+4

83%

-8

75%

-11

77%

-11

-19

+1

80%

75%

+6

75%

-5

83%

60%

That protests will lead to a That the protests will hurt
spike in COVID-19 cases
local businesses or
residential property

That protesters will be
injured, arrested, or
harassed

U.S. Workforce

-6

-5

-10

-14

-10

71%

70%

72%

70%

75%

-15

57%

That the protests will not be
That the protests will
effective in combatting
intensify racial divides in
police brutality
the U.S.

White Workers

New

66%

69%

49%

That protests will delay the
reopening of many
workplaces

Black Workers
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www.brunswickgroup.com

Brunswick Group

www.linkedin.com/company/
brunswick-group/

@brunswickgroupllp

@BrunswickGroup

