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A B O U T  T H E  S U R V E Y

The Brunswick Digital Investor Survey is  
a comprehensive study that explores how 
institutional investors get their information 
online, how they evaluate a company’s digital 
presence, and the impact of the information  
on their investment decisions.
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Large and Small 
Investment Firms

Majority Active  
Buy-Side

Portfolio Manager 72%
Buy-Side Analyst 21%
Other 6%

9%

23%

27%

18%

24%

>$100B

$100B to $10B

$10B to $2B

$2B to $500M

< $500M

LinkedIn’s 
reputation for 
being the preferred 
business social 
media platform 
also holds up 
with institutional 
investors.

Investors are sophisticated users of digital 
channels and find a range of platforms 
important in their equity research.

T H E  A G E  O F  I N F O R M A T I O N  W I T H O U T  L I M I T A T I O N

A Company’s Investor Relations Website 8.21

LinkedIn 7.83

Google Search Results 7.81

E-mail Newsletters 7.71

YouTube 7.55

Instagram 7.48

Facebook 7.45

Twitter 7.37

Podcasts 7.2

Quora 7.03

Wikipedia 6.98

Reddit 6.97

Substack 6.92

Baidu Baike 6.92

Medium 6.84

TikTok 6.78

Mastodon 6.64

WeChat 6.63

Q: How important are 
the following digital 
and social media 
for the research 
and evaluation of 
an equity?
(Rated on a scale of 1-10)

Turning to tools to help analyze the data could 
be a result of the vast amount of digital and 
social media information available. 
Investors are using a 
multitude of platforms 
for their equity research, 
and tools can help 
them make sense 
of the data.

Investors are turning to new platforms 
and tools that help aggregate and analyze 
information.

A G G R E G AT I O N  I N  R E S P O N S E  T O  T H E  D E L U G E  O F  D ATA

of investors said they 
systemically harvest data 
from social and digital 
sources.

96% 

Click here to read the full report

* We surveyed a global sample of 257 institutional investors from the 
US, UK, Canada, and EU from large and small investment firms.

http://www.brunswickgroup.com/digital-investor-survey
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D I G I T A L  I S  T A B L E  S T A K E S  F O R  I N V E S T O R S

Investors make decisions based on information they find on digital channels, and companies 
should be using digital tools to reach and engage investors as a matter of course.

I N C R E A S E D  O V E R L A P  O F  
I N S T I T U T I O N A L  A N D  R E T A I L  B E H A V I O R

M A X I M I Z I N G  D I G I T A L  I N V E S T O R  C O M M U N I C A T I O N S

Institutional investors are leveraging on 
traditionally retail-oriented online spaces.

A majority (58%) of 
investors who were familiar 
with Reddit had made 
investment decisions based 
on information from the 
platform.

Robinhood Snacks was ranked as 
the most-subscribed-to newsletter 
by those we surveyed.

Increased interest in retail sources could be a 
consequence of the fallout from popular “meme 
stocks” and investors are looking for ways to keep a 
pulse on the conversation. 

58% 
What’s OUT

• Creating 
all investor 
content in 
PDFs

What’s IN — what 
investors want to see  
more of

• In-page, interactive 
content for annual 
reports, ESG disclosures, 
earnings

• Making investor sites 
as equally engaging as 
customer facing sites

We asked investors what actions companies 
and their leadership can take to be more 
helpful for their equity research.

said it was important 
for equities they 
cover to maintain a 
presence on digital 
and social media.

88% 91% 

stated that they 
have made a 
recommendation or 
decision based on 
information from 
digital or social media.

made an investment 
decision after sourcing 
information on digital 
or social media.

47% ranked digital as the 
most important for of 
communication to inform 
equity research.

Digital Communications 47%

Direct Engagement 31%

Traditional 
Communications 22%

87% 

* We surveyed a global sample of 257 institutional investors from the 
US, UK, Canada, and EU from large and small investment firms.

Click here to read the full report
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